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Social
Lake Erie College requested Photography
our help to breathe new life Print
into their brand and increase Email Signature

enrollment. We took this
opportunity to elevate their
branding, craft a compelling
campaign refresh, and
simplify their cumbersome
brand guidelines.
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Larem ipsum dolor sit amet. consectetuer adipiscing elit,
sed diam nonummy nibh euismed tincidunt ut laoreet
dolore magna aliguam erat volutpat.

LEC SAGE
Primary
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WHITE
Supporn

CYMKO/O/0/0 RGB IS5 2557255 HEX FFFFFFF PANTONE WHITE

A condensed guideline was crafted to minimize the time learning how
to represent the college and more time supporting staff and students.
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We crafted an extensive brand guideline
that covered everything from the standard
typography and color palette usage to

animation and appropriate imagery.

PROJECT randng
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Display
Social

Partners invested in the advancement of

Southwest Michigan approached us to develop a

promotional campaign that brought all the great Video

offerings the region has to offer to the forefront

of the surrounding area’s attention.

Print



It was important that
drivers can safely read the
primary message while
traveling at high speeds.
However, we wanted to tell
many stories getting the
most of our viewers' 4
seconds as they pass.

Many different images
were utilized to capture the
imaginations of as many
people as possible, and in
case you viewed the
billboard multiple times
there would be

something “new” each
time you viewed.
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Visit thriveswmi.com to start your

adventure!
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"Ura,,;,';"z:”/d Display
Social

TASC provides its clients with easy to access Print

Wit gy health benefits, they are passionate team, and Web Dev
were eager to invest in their future. This is why Data

they invited members of the marketing team,
and sales to join them on location for several
days of discovery sessions. The result of those
meetings led to TASC utilizing almost every
service we provide.
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Our organization
collaborated with
different internal teams
to provide TASC with an
updated site centered
around e-commerce.
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DETAILS oo

Signage

Print

APA partnered with our Events & Marketing
team to plan and host their city planners Display
event in the Ohio market. What drew APA to Email
Advance Ohio was not only our capabilities,

but our strong brand and involvement in the

community.

It takes a planner It takes a planner
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Guest arriving to the venue would
be greeted with a variety of signage.
Each speaking to what separates city
planners from everyone else.

These were used to inform decision
makers of the need for planners, but
to also uplift the city planners

in attendance.
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2023 Best
Summer
Travel

Destination
2023 USA TODAY

BEST SPOTS FOR é

STARGAZING

ON MACKINAC ISLAND

MACKINAC

IsLAND

FESTIVAL

PROJECT
DETAILS

The premier travel destination wanted to
promote some of their annual festivals with a
new look. Our design team developed several
concepts to communicate a fun, memorable
and tasty experience for fudge lovers, flower
sniffers, and star gazers to be used as stickers,
pins and numerous branding opportunities.

Branding
Strategy
Print
Product
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PROJECT
DETAILS

Display

The University planned an omnichannel campaign to Social
recruit adult learners advancing their study, and degree

completer's. Fashioned with the new University identity

system, the campaign furthers the agenda of the

division and elevates awareness of the program to

audiences most likely to use them.

Our work began with a study that measured audience
responses around the St. Mary’s Brand. This survey and
the subsequent analysis identified awareness of the
University and its programming.
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Our team watched the
real-time performance
of various ads making
optimizations which
aximized assets that

performed best.
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MICHIGAN TRUST
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PROJECT sanin
DETAILS

Our client came to us for help needing a look
to represent their new brand that stood out
from the crowd. We incorporated colors,
fonts and shapes to create an inviting,
friendly, trustworthy, innovative and
transparent message.
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Print
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Our own Cleveland.com and Plain Dealer

editorial team was in need of spreading the

word for an impactful and in-depth editorial

series. Taking an illustration developed by their

team, a campaign was designed and published

using social display, animated digital display,

out of home billboard, and print.
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See

something
you like?
LIVE
EIFEC[))LII: Have a
guestion
or idea?
Talk to us
about it!
Anne
Drummond

Midwest Vice President of Marketing
adrummond@advancelocal.com
269.271.1200
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