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Everyone agrees that the help of a travel 
advisor makes for a better vacation.  
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On average, U.S. Boomers plan to spend 
$8,736 on travel in 2016, Almost 3x 
as much as Millennials ($2,915)
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must-haves 

EVERYONE IS DOING IT! 

2.5

3.0

2.7

4.7

3.6

3.9

TREND SPOTTING

FOOD
69%|68%|62%

Authenticity
66%|66%|65%

Culture
72%|70%|65%

Nature
58%|61%|65%

Exploration
69%|71%|73%

Bargains
69%|70%|70%

MIL GENX BB

48%51% 54%

Time with
family

MIL GENX BB

39%34% 39%

Ge t away 
from The
e very day

MIL GENX BB

36%31%
42%

rel a x /
re ju venate

MIL GENX BB

16%19% 18%

e ven t

MIL GENX BB

13%22% 18%

visit  dre am des tination

Across generations, people travel for the same top reasons.  
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